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CLOTHING  SECOND  ON 
FARM-FAMILY  BUDGET 


Clothing  is  the  second  largest  item,  as  a  rule,  in  expendi- 
tures for  farm- family  living,  according  to  studies  of  farm-family  living 
recently  made  by  economists  of  the  State  agricultural  colleges  and  the 
U.  S.  Department  of  Agriculture.     How  much  a  family  spends  on  clothes  de- 
pends not  only  on  the  money  available  "but  also  on  the  ages  and  occupations 
of  the  various  members,  on  the  homemaker's  skill  in  remodeling  and  mending, 
on  changes  in  fashion,  and  on  clothing  standards  in  the  locality. 

Records  of  clothing  expenditures  of  thousands  of  farm 
families  over  a  10-year  period  show  that  age  is  one  of  the  most  important 
factors  in  the  cost  of  clothing  for  young  people.    Members  of  the  family 
in  their  late  teens  and  early  twenties  spend  the  most  for  clothes,  with 
girls  spending  somewhat  more  than  boys.     Children  from  12  to  14  years  are 
next  most  expensive  to  clothe,  and  so  on  down  a  descending  scale. 

The  percentages  of  total  clothing  expenditures  for  different 

kinds  of  garments  show  typical  spending  facts  also.     For  all  ages,  headwear 

and  footwear  together  usually  take  nearly  as  much  of  the  clothing  money  as 
outer  garments,  including  women's  and  girls'  dresses,  coats  and  suits,  and 
men's  coats  and  suits.     Growing,  active  children  from  6  to  14  use  a  higher 
percentage  of  clothing  money  for  footwear  than  older  and  younger  members  of 
the  family.    Women  and  girls  from  15  to  29  years  take  a  larger  proportion 
for  headwear  than  other  members. 
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